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1976 was a big year for Warner-Curb Records. Among ALL

record companies, Warner-Curb was Number 12, according to
the Billboard year-end analysis.




CREATIVITY X

BUSINESS SAVVY = MUSICAL CHEMISTRY

n a world where specialists are rapidly becoming the norm and
in an industry where they have virtually taken over, 32-year-old
Mike Curb stands out as one of the few remaining talented and
genuinely successful generalists.

Curb has done—and continues doing—everything from develop-
ing new rock acts and writing motion picture soundtracks to produc-
ing hit records and planning marketing and promotion campaigns.
He has shunned specializing with one notable ex-
ception—the consumer. That's where Curb
has become a specialist without peer.

Throughout his musical career,

which began inauspiciously a

dozen years ago when he
oCreated a jingle for a

Honda commercial,

Curb has never

lost touch with

his au-

dience—

the con-

sumer—and what he (or she) wants and will buy in music. “Mike,"
explains Jerry Styner, one of Curb’s producers and a long-time
friend, *‘has an uncanny knack:for picking a hit record. | know a lot
of people say they can do that and many can, but Mike is the only
person | know of who listens objectively to a record from the con-
sumer's point of view as well as the musician’s. And it is the con-
sumer’s viewpoint that is going to win out.”

Curb produces with the market in mind. He's
commercial and doesn't hide it. And, for
that he has been criticized, sus-
pected, ridiculed and oftentimes
misunderstood. The unique
combination of creativity
and business acumen
B is something that
one individual
LS\ doesn’t often

s how
Nearly a

Lon
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dozen years ago, a young, struggling attorney who.

represented Curb described him as *'the most
brilliant personality | have ever met in the industry."
Today, Dick Whitehouse, who still represents Curb
and has in the past decade worked with a U.S. presi-
denton his election campaign and with various other
business, political and entertainment personalities
throughout the country, has modified his appraisal of
Curb: "*He's undoubtedly one of the most brilliant
men |'ve met in any industry.”

It was Curb who took a barbershop quartet-type
group from the Andy Williams Show and turned them
into one of the biggest selling groups of the decade—
the Osmonds.

It was Curb who decided not to record Marie Os-
mond with a pop song but in a country vein instead.
The result: 'Paper Roses," both a country and pop
hit and the beginning of a career for another Os-
mond.

And it was Curb who decided to combine Marie
and Donny as a singing duo which provided the
springboard for their network television show.

Mike could well be equated with a master chemist.
He has the ability to recognize what he can and can-
not do. Because of that awareness, virtually every
one of his business and production agreements is in-
dividually structured to the situation.

"It's Mike," explains Dick, "*who comes to me with
the idea for the deal and all I do is put it down. Some-
times, | think, people have given me too much credit
but it is really Curb who has these unique concepts
on how things can be brought together." An example
of the various ways in which production agreements
can be put together are the Osmonds and the Four
Seasons. Each has its own unique elements.

In the Osmond arrangement he constructed,
Mike's involvement begins with the concept of the al-
bum (or single) and the selection of the material. He
helps select the musicians, arranger and sits behind
the board on the date. In effect, he is the producer.

In the case of the Four Seasons, they are actually
signed to Mike Curb Productions but have their own
producer, Bob Gaudio. Their product is then turned
over to Warner Brothers for release on the Warner/
Curb label.

Everything, however, comes together when it
comes time to pick the singles and implement the
marketing and promotion plans. “Every act that
works with Mike,” says ‘Dick, ‘‘realizes the feel and
ability he has in picking singles for the market. They
also know, as well as the labels that distribute the
product; his promotion and marketing ability. In
each case his thoughts are instrumental in decisions.
Mike knows exactly what his cup of tea is. He knows
where he should be involved and to what extent."

Mike's involvement helped lead to a phenomenal
year for both acts. The Four Seasons Warner/Curb
single ""December 1963 not only sold 5 million
units but was also Warner's biggest-selling single of
1976. Donny and Marie's tv show LP went Gold as
well with some significant help and airplay from the
*Deep Purple' single hit it contained.

What Mike does is to carefully evaluate each situ-
ation and act. In most cases he's more of an ‘*execu-
tive producer" than a producer. *'He knows, for ex-
ample," says Whitehouse, “that Ken Mansfield,
Tompall Glaser's producer, is probably the finest
contemporary country producer in the industry. Mike
would never attempt to get involved in the produc-
tion but he would try and get Tompall and Ken to-
gether. That's exactly the role he played.”

He has, of course, played a much stronger role in
other situations. The Osmonds are a good example
of this approach. Sitting in his living room and reflec-
ting on his achievements, Mike considers his selec-
tion of three Osmond tunes in particular (“Go Away
Little Girl," **Puppy Love' and *Too Young'') as keys
in the making of the group. Mike's discussion of the
tunes is the closest he comes to “taking credit'' for
anything. For the most part, Curb chooses to give the
credit to those around him. Seldom does he use the
ward 1.

""Mike isn't concerned about ‘getting credit'—his

(Continued on page MC-8)

| Billboard

! This special TRIBUTE TO MIKE CURB appeared in the March 5, 1977
issue of Billboard Magazine. Billboard, the prestigious national trade maga-
zine of the music industry, periodically salutes those individuals whose
contributions to the recording industry merit distinctive recognition,
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3 Mike Douglas, left, and Tony Bennett, enjoy a laugh
with Mike during a break in taping of the Douglas
Show. “Mike put us into the singles business in 1976,”
says Mo Ostin, Warner's Chairman of the Board. And,
indeed, Warner/Curb was a potent singles force
placing No. 12amongst all labels in '76 single activity.

i

Mike chaired, along with State Attorney General Evelle
Younger, President Ford's California campaign—a
State which the former President won.




“ ongratulations, Mike.
We wish you
= many more years
of great success.”
—Berry Gordy
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Musical Chemistry
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interest is strictly in seeing the thing go,"" says Casey Kasem,
another long-time Curb friend and well-known commercial
announcer. Casey, who hosts one of the most extensively
syndicated rock radio shows in the world (American Top 40),
was once a local Los Angeles disk jockey who spent most of his
time running between the station and a television studio
where he hosted a six-day-a-week dance show. During the
course of his "“travels,"” he became manager of a rock act.

“One day while at the station | got a call from a guy who said
his name was Mike Curb and he wanted to produce my act. |
had no idea of who—or what—Mike Curb was. In fact, he
sounded so young on the telephone | thought he was a kid
putting me on.”

It was, however, no put-on. It was 19-year-old Mike who had
seen and talked to Casey's act and was enthusiastic about it.
*"He was more excited about the act than | was. When | met
and talked with him it was impossible to say no. He was, and
still is, that kind of guy. He just bubbles with positive thoughts
and there is no such thing as 'no' to Mike."

What impressed Casey the most about Curb was his hon-
esty. And, he says, it is prabably the thing that bound their
friendship forever. *'Mike cut the act but | didn't like what |
heard. He re-cut it and it still wasn't right. What amazed me
was that he insisted on paying for every session. He wouldn't
take a dime. He was the first guy | ever met in this business
who felt he was responsible and should pick up the check."

Like many who deal with Mike on a regular basis, Casey ex-
presses amazement at Curb's mental capacity for handling
both creative and business duties. ‘*He's got a brain like a
computer,” Casey says. "If he meets someone it's as if he
flashes on that person's one particular ability, puts it in his
memory and then calls it up when the time is right."

In Kasem's case, Curb's computer-like memory opened up
an entire new career. It was Curb who woke Casey up late one
night and told him that he had to ""drop by accidentally" the
next day during a visit a commercial agent was making to
Curb's office. Casey remembers shrugging it off, hanging up
the telephone and gaing back to bed. The next morning, first
thing, the telephone rang again. It was Curb reminding Casey
to drop by when the agent was in Curb's office. Reluctantly,
Casey agreed and met Charles Stern, the agent who has
turned Casey's voice into the mast-heard commodity on na-
tional television. Today, Casey is one of the two or three bus-
iest voice-over announcers in the business.

“Mike," Casey says smiling, “makes you feel like you're
standing still. When | first met him | was doing six tv and radio
shows a week plus a lot of local dances but he still made me
feel like | was idle. He's a rare individual who is capable of han-
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never becomes befuddled.”

If there is a weakness in the Curb makeup, it is with details.
But, virtually from the day he opened his Sidewalk offices his
sister Carole has been there to handle the details and follow
through. Carole handles the people and Mike makes the deci-
sions. Those around him agree that Carole—along with Dick
Whitehouse—are two of the Curb organization's most valu-
able assets. Both understand that Mike does not have time for
details; that portion of the job is up to them.

The nucleus of the Curb family has grown somewhat,
though. In 1973, Carole married Tony Scotti. Three years be-
fore, Tony and his brother, Ben, formed their own promotion
company, and it has done a considerable amount of work for
Warner/Curb. Curb credits Tony and Ben's f{irm as the com-
pany that was instrumental in breaking the Four Seasons
"December 1963 as well as other label product. Mike is par-
ticularly proud of their accomplishments and what they've
done for his burgeoning young label. Not to mention the fact
Tony is his brother-in-law which gives him an added—but un-
spoken—source of pride.

There are many Mike Curb accomplishments that are espe-
cially worthy of note. There are of course, the Osmond
triumphs but there are others. Not only did the Osmond
streak begin when he was president of MGM Records but so
did his involvernent with Isaac Hayes (‘'Shaft''), Sammy Davis
Jr. (""Candy Man"), Eric Burden and War (*'Spill the Wine"),
Lou Rawls (**Natural Man'') and Curb's own Mike Curb Con-
gregation's “Burning Bridges." In 1972, Curb's single pro-
ductivity and success was so great that it earned him a Bill-
board award as "top producer of the year.”

But MGM wasn't all pie a la mode. The young (he was 25 at
the time) chief executive had his detractors and they came out
of the woodwork during a brief, stormy period that took place
during the height of the drug culture era. Mike had beenin the
industry for more than five years prior to becoming MGM's
president and he had seen the growing drug influence and the
disastrous effect it was having not only on the artists but on
the labels, relationships with artists and the waste of money
and resources that resulted.

As MGM's president, he condemned. the use of drugs in a
trade interview and the story made headlines throughout the
country. Reaction outside the industry was, of course, favor-
able but inside where interests often dictated how a person
stood, he became a contraversial figure. The criticism he took
in relationship to the remarks he made was entirely out of pro-
portion. It has made him leery of interviews and cautious in
what he says. “| learned a great deal from that incident and
I'm glad | learned it at an early age,"” he says.

Mike never responded to the remarks but others have.
*Anybody who becomes a millionaire while he's still a teen-
ager, as was the case with Mike,"" says Kasem, “is going to be

Maybe it's jealousy. | don't know. But, at times, people look at
things they narmally wouldn't even bother with. I think it was
ane of those times."

There is virtually unanimous agreement among those who
work with Mike and those who are in the industry and are fa-
miliar with the name, that Curb never criticizes anyone he
deals with nar anyone in the industry, even if he feels they are
wrong. ""Mike's never one to be negative about anyone," con-
tinues Kasem. ““The greatest lesson |'ve learned from him is
how to take a bad situation and make it into a winning one.
Spending time cutting down othersisn't Mike. Rather than ar-
gue a point after the act has already been done, Mike would
prefer to take the loss himself and forget it."

Curb is sensitive and cognizant of others, He may be in the
midst of a meeting with someone: the telephone rings, the
door opens, another person comes in, the telephone rings
again—there may be two dozen olher things going on during
the meeting yet he never loses the concentration on the sub-
ject he is discussing with you. As well known as his lateness is,
there is another aspect of Mike's personality that is known,
too—his unhesitant, sincere apology if he is late. In helping to
gather the data for this special section, Mike spent close to
two hours alone just scrutinizing his past, and present, so as
not to forget the name of one person with whom he has dealt.

The people he associates with number in the hundreds in
the course of a week. But, there is a Mike Curb "inner circle”
and most of these work for Curb's production company or
have been close friends since he entered the business. Oddly,
in a business that is notorious for its high turnover, those who
have been with Mike have been with him a long time—eight,
nine, 10 years or mare. They know his day begins by 7 a.m.
and seldom ends befare midnight. Much of the telphone work
is done from his home in Trousdale Estates, an area in West
Los Angeles. Mike has a direct line to his office and, if needed,
he's available at any time, seven days a week.

In the rambling home he occupies which overlooks Beverly
Hills and Los Angeles, Curb has little time for sightseeing or
relaxation. He has not gone into extensive decoration or re-
modeling. What decorating there is came about largely
through his sister, Carole. To Mike, his home, or wherever he
is, is his office. He carries a daily calendar in his head and a
“reminder” in the person of Nola Leone, his executive assist-
ant, who has been with him since the MGM days.

“Mike's biggest problem in getting to an appointment is
that he doesn't want to be rude to the person he's with so con-
sequently he has a hard time leaving. He's always willing to
listen to what the person has to say—no matter what time it
s

Styner, who has worked with Mike for a dozen years, looks
at it this way: ""He keeps such a busy schedule that itis hard to

(Continued on page MC-10)
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Mike.
Thanks for
recording

our HITS...

'The Osmonds

“The Proud One"
“Love Me For A Reason"
“I Can’t Get Next To You"”
“Never Can Say Goodbye"

Donny Osmond

A Million To One”
“C'mon Marianne"

Donny & Marie

“Ain't Naothin’ Like
The Real Thing”
“It Takes Two"

Four Seasons

“‘December 1963"
“Wha Loves You"
“‘Silver Star"

-and
keeping us
No.l.

Jobete Music Company, Inc.
Stone Diamond Music Corp.
and affliiated companles.

@® 1977 Jobale Music Company, Inc.
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® Continued from page MC-8

get together with him and when you are together it seems like
he's doing 14 other things at the same time. Some people
may find that frustrating but when you are saying something
he's listening—and nobody listens better than Mike."

Curb's lifestyle has never varied. He's always crowded 25
hours into a 24-hour day. Born in Savannah, he was the son of
an FBI agent who moved four times before Mike started gram-
mar school in Compton, California. He graduated from Grant
High School in the San Fernando Valley and then attended
college where he majored in psychology. Actually, college was
more of an avocation than anything. While attending classes
Mike worked as a box boy during the day at a nearby White
Front discount store and at night he played piano and guitar
(“mainly by ear”) in his band. At White Front he also got his
first taste of the “record industry"'—when he worked in the
record department. In the meantime, he also booked his band
which was kept busy playing for local fraternity parties and
dances.

Mike's schooling came to an abrupt end when he wrote a
tune called "You Meet the Nicest People On A Honda." He
took the tune to the advertising agency that was handling
Honda and they bought it. Mike is quick to recognize and re-
member the encouragement and help he got during those
days. “'There were three girls in my band and | tried to get
someone in the record industry to put up the money and let
me produce them. Eddie Ray, who was an executive at Impe-
rial, listened, put up the maney and provided me with the en-
couragement | needed.” The record was far from a hit but it
gave Mike the confidence to write *‘Honda" and sell it to the
agency. He was 18 at the time but the memories are vivid. His
admiration for Ray is strong and today, although Ray is based
in Memphis, the two have a number of common business in-
terests.

Things began happening fast for young Curb after that. He
went to wark for a production company (Nick Venet and Fred
Benson) that specialized in turning out hot rod LPs which
were cheap to produce and showed good returns for labels in
the early '60s.

Mike worked on anything and everything. His first big break
came in the form of a soundtrack he composed for a film,
uSkater Dater,” which was put together by a group of college
students. The film, which depicted the story of a group of kids
and their skateboards, won a Cannes Film Festival Award, and
an Academy Award nomination. But, more than that, it
showed that Mike had the talent and ability o score motion
pictures. He formed Sidewalk Productions shortly thereafter
and one of the first records he produced, “Apache,” an in-
strumental by the Arrows, became a hit. The Arrows then be-

came the instrumental stars ot “WiQ ANgess, an eriunnuualy
successful motorcycle picture (and soundtrack) which Side-
walk produced and Tower Recards, a Capitol Records subsidi-
ary at the time, distributed.

Curb built Sidewalk into one of the most profilable produc-
tion companies in the industry. It was the late '60s, the era of
the conglomerates. Transcontinental, a major owner of racks
throughout the country, was looking for a label and produc-
tion company. Sidewalk was it. In 1968, Transcon purchased
80% of it from Curb. "*For various reasons it never quite got
off the ground,” Mike recalls.

In the midst of the Transcon relationship, Curb negotiated
one of the least known but perhaps one of the most signifi-
cant contracts in the history of the industry. Just prior to the
Transcon purchase, Mike had become a part owner in a sepa-
rate production company. Mike and his producer triend nego-
tiated a contract with a then, relatively unknown act. He sold
the act to Columbia for a substantial price and enabled his
producer friend to continue its production. The producer was
Jim Guercio; the act, Chicago; the production company, Posei-
den, the forerunner of Guercio's current Caribou Productians.

In 1969, Curb was contacted by Jim Aubrey and became
president of MGM Records with headquarters in New York.
“The company had been acquired by Kirk Kerkorian and the
label was a mess,” Curb recalls. "Its losses were more than
$15 million for a two-year period.”

At 25 years of age, Mike taok over the beleaguered labeland
turned it around. He cut costs, moved offices to L.A. and be-
gan turning out hits. His MGM successes were numerous but,
perhaps, the one he recalls most fondly—aside, of course,
from the Osmond breakthrough—was Sammy Davis' “Candy
Man." It was the first number 1 record the singer ever had.

In 1974, the label was sold to Polygram. Six months later,
Mike sold his 20% interest in MGM to Polygram as well. Thus,
for the first time since he formed Sidewalk, he was on his own
again. He formed Mike Curb Productions and by early 1975 he
was back on the charts.

Since forming Mike Curb Productions, he has kept a rela-
tively low profile. Little is heard or read about him. Even ane of
his most recent (1975) successful joint ventures, the “Hit-
sville' country label he set up for Motown, is not common
knowledge. There have been other significant events as well—
his continued success with the Osmonds; the rise of the
Warner/Curb label; his motion picture, publishing and coun-
try activities. With all the activity, why the low profile?

“We've spent all our time trying to build a sound, broad-
based production company. All of our efforts have been di-
rected towards the artist and | think keeping a low profile has
enabled us to concentrate on our people instead of our-
selves,” Mike explains. Yet, there may be other reasons, too.
At 32, Mike certainly isn't old but neither is he the fuzzy-
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ductions, He's lived and learned.

| think," Dick Whitehouse says, "he's become tougher. By
that | don't refer to ‘meanness’ but more in an experience
sense. He's sean a lot, but he's just as people-oriented as
ever."

| don't think he's as shy as he once was, that is, if you can
call Mike shy,” says Kasem. “What | mean is that as an 18-
year-old making business deals with people in their 40s and
50s and beyond, you act differently than a person whois in his
30s making the same kind of deals. He's also established a
successful track record. People no longer wonder who this guy
is when they meet him."

Mike has grown as a person and so have his interests. Last
year, for instance, he spent a good deal of time as chairman of
the California delegation to the Republican National Conven-
tion. He backed Ronald Reagon and, needless to say, Reagon
won the California primary. Although Reagon lost the nomi-
nation, Curb's political activity attracted the attention of the
then president, Gerald Fard. Mike was asked to co-chair, along
with California Attorney General Evelle Younger, Ford’s state-
wide campaign. He did and Ford won the state.

““[t was an experience that was particularly healthy for me,"
he recalls. "1 learned and saw a great deal and | think every
businessman, at one time or another, should get involved in
politics."”

Mike's political involvement, however, is far from at an end.
Newly-elected U.S. Senator from California, S. |. Hayakawa,
asked him to be chairman of his inaugural committee and
recently he was elected as the Republican Party's National
Committeemnan from California. He is the youngest Com-
mitteeman in the Party's history.

Curb's spare time is not just taken up with politics and elec-
tion campaigns. In the past few years he's developed a keen
sense of obligation to his community. Many executives es-
pouse the same philosophy as Mike—"we’ve got to do some-
thing about the kids growing up; we've got to help educate
them about our system and how it works.” Yet few, if any,
ever do anything about it. Curb has and is. For the past few
years he's been active in Junior Achievernent, an organization
which concentrates on educating youngsters in the benefits
of the private enterprise system.

This year, Mike was chairman of the organization's 22nd
annual "Future Unlimited Banguet." Aside from serving in
that capacity, Mike had several other things to be particularly
proud of. Despite his hectic 18 to 24-hour work day, he man-
aged to put aside time this year to visit nearly two dozen
Southern California high schools and talk to kids about the
system that has enabled him to become so successful.

“Students, of course," he says, ""don’t relate to things like
inflation and economic spirals. You're wasting your time when

(Continued on page MC-28)
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Congratulations, Mike!

Al Martino
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Unquestionably, one of the key ingredients in the
past success of Mike Curb has been the Osmonds.
His name has become synonymous with the group.
But there is another ingredient that looms just over
the horizon; one that could have as great—and pos-
sibly greater—potential than the Osmonds: the
Warner/Curb label.

As with most of his projects, Curb has main-
tained a low profile with the label. There are no
weekly trade stories or hyperbole about insignifi-
cant events. It is being built in the Curb tradition:
quietly and without fanfare. Yet in the two years
since it was formed jointly with Warners, the
Warner/Curb label has had several significant ac-
complishments.

Five of its 10 artists have already had chart rec-
ords. One of the artists, whom Curb views as an-
other burgeoning superstar, is Shaun Cassidy, the
younger brother of David, who has had two top 10
records in Germany and has become the hottest
artist in that country. His U.S. release will get an ad-
ditional boost from national television (every other
Sunday evening on ABC) where he plays one of the
starring roles in the ‘‘Hardy Boys'' series.

In 1976, Warner/Curb finished twelfth among all
labels in charted singles. One of those was the Four
Seasons' “‘December 1963" which was not only
Warner's biggest-selling single of the year but
turned out to be the company's first entry to ever
hit the top of the British charts.

Understandably, Curb is excited about the label's

potential. In talking about his various enterprises
Mike shows equal enthusiasm for every artist and
project. However, in discussing Warner/Curb and
the high hopes he has for it, there seems to be an
extra glint in his eyes. His aim is to build Warner/
Curb into a broad-based, successful label, the kind
of label that is not noted for any one kind of music
but for its ability to have a hit with any music or
recarding style.

Curb doesn't pretend ta be able to produce such
diverse Warner/Curb acts as the Hues Corporation,
Hank Williams Jr., the Four Seasons, Jim Stafford
or the Bellamy Brothers himself. But he does know
how to get the right people together and make it
happen. "‘A label doesn't have to specialize in order

Mike and long-time attorney and friend, Dick White-
house, discuss a proposed agreement at an early
morning meeting at Mike's house. Dick, who has
worked with Mike for more than a dozen years, says
that “nothing he does or comes up with ever sur-
prises me anymore."

to be successful. All you have to do is bring the right
ingredients together. That's how we're operating at
Warner/ Curb," he explains.

It was also the way he operated at MGM. While he
(Continued on page MC-14)



THE 1T0TH ANNIVERSARY OF THE MIKE CURB CONGREGATION

Next year wi]_l be our biggest year
yet, and we've been especially
proud of our albums featuring
“Put Your Hand In The Hand,”
“Softly Whispering 1 Love You,”
“Burning Bridges,” “The Mike Curb
Congregation Sing Hits From The
Glen Campbeil Show,” “It's A
Small World,” and our new spirit-
ual album for Word Records, I
Saw The Light.”

Dearest Mike,

“. It was a party
just to be

near you...”

Liza Minnelli

Mike Curb is one of
the finest young
executives 1've met
along the way.
Besides that,

he is talented.

EDDY ARNOLD

Mike, I'll never forget
you signed me to my
first meaningful record
contract. Thanks for

believing.

Mel Tillis

1976 ‘‘Country Music
Entertainer of the Year”’
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The most abundant “musical instrument” in the
Curb household—the telephone. Virtually, every
room in his home has one.

ran it, the label had an astounding success in a vari-
ety of areas—from the Osmonds and Eric Burden
and War to Neil Sedaka and the Sylvers. At Warner/
Curb, as he did with MGM, he often functions as an
“executive producer,” overseeing and helping put
things together. He looks to the Hues Corporation as
becoming *‘a major act of the '70s. | think we have
the right ingredients with Wally Holmes as producer
and the material that has been selected. When they
were with RCA the group had several hits but they felt
their audience wasn't broad-based enough. The
things they are doing on our label will give them that
expanded base."

The success of Warner/Curb, however, is not just
a matter of turning over the finished product to
Warners and hoping it gets played. Curb has been
around long enough and knows that marketing and
promotion are equally as important as the product.
“He's the classic textbook record executive,' main-
tains Dick Whitehouse, Mike's business and legal al-
ter ego for the past 13 years. “He understands what
the concept of promotion is and exactly what prob-
lems the promo man has in the market, He's aware
and realistic about airplay. Because the record is su-
per doesn't mean it will get played."

Whereas many record executives bemoan the fact
they have a *great record" and the stations “just
don't recognize it," Curb does something about it. As
part of Mike Curb Productions and the Warner/Curb
label, he has promo men on staff who wark with
Warners in obtaining airplay. He's also aware of the
highly subtle ways in which stations may discrimi-
nate against product—*we've already got one that's
being played that sounds the same as this one'';
“we're already programming a record by your art-
ist'"; “‘we're already programming too many from
your label."

Although those objections to getting airplay are
rarely ever stated, good marketing executives in the
industry are aware of them and plan accordingly.
Curb does exactly that. His releases are not just
dumped on the market when they come out of the
studio. He surveys the competition, evaluates his
chances of airplay, plans his approach and then re-
leases the product. He coordinates all his efforts with
the Warner staff so there is no duplication or waste.
“On several occasions,” Whitehouse recalls, “I've
sat in on marketing meetings with Mike and repre-
sentatives from a label and they are simply as-
tounded at the knowledge he has of the problems the
field force must face. He doesn't attempt to ‘shove’
his theories down anybody's throat, either. Mike al-
ways listens and evaluates and tosses in his own
ideas for criticism as well. Usually, he'll then go along
with the consensus."

One area where Curb seldom follows the con-

(Comtinued on page MC-32)

“He’s the classic textbook
record executive.”

Curb has become an expert on multi-natit
keting of disks. His comments often provok«
ing exchanges at various industry meeting
he discusses European markets with a
MIDEM. A key artist for Warner/Curb-during
be Shaun Cassidy, the subject of discussior
Mike and Nola Leone. Nola, who works o
projects for Curb's production company, w
mental in the extensive teen magazine

for the Osmonds—and Donny—while at

similar approach is planned for Cassidy.

Seasans have become one of the biggest
the country and one of the foundations of th

of the Warner/Curb label.
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Neil Sedaka (left) was one of the “plums' Mike signed while at MGM. “They're going to be one of the major acts of 1977," says Curb of the Hues Corpora

clockwise) who joined him at Warner/Curb. Mike views Shaun Cassidy as a coming superstar. His first U.S. release is on Warner/Curb. Jim Stafford's *

Snakes" helped turn things into “dollars and cents” for Mike and MGM. “'Junk Food Junkie" was an unlikely title for any song, but it turned into a majoi

ner/Curb and Larry Groce. It's been one hit after another for Bellamy Brothers since they joined Curb and his label. Below, administrative duties have cut
amount of time Mike has for composing, but admittedly, he would like to get back to the piano one of these days.

€<

e’s the only person I know of
who listens to a record objectively
from a consumers
point of view

as well as

a musicians”

« aeSr _mmy,
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JUNE, 1975
(Oh,What a Night)

...A very special time for Mike Curb and
Warner Bros. They’d just concluded the paper-
work creating Warner-Curb Records, a special
cooperative venture between an independent
with vision and a major with muscle.

Less than two years later, both parties can look
back proudly on plenty of dollars well-earned

and plenty of efforts well spent. Like the work
that went into sales of some 5 million singles.

Like the Four Seasons phenomenon (two Gold
singles; Warners’ biggest 45 of 76 in

“Dec.1963”). Like the runaway international
success of the Bellamy Bros. and the assembling
of a premier artist roster.

As good as the recent past has been to us all,
were supremely confident the best is yet to come.

Warner-Curb Records
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wall behind his desk of a group of clean-cut, short-haired

youngsters and telling his visitor that ‘’this is the most tal-
ented group of performers in America and they're going to be the
biggest act in the country one day.”

The: visitor studied the photo and was struck by the resem-
blance of those in it to a group you might find:in an early, 20th Cen-
tury family album. The group was young and so was the producer.
In fact, one had to study the photo closely befare realizing that the
praducer did have a few years on the oldest member in the group.

Between the producer and the uniikely, anes-

It was 1965 and the producer was:painting to the picture on the

e

decision to record Marie Osmond but with the type of material he
selected and the reason for it.

Every step in the Osmonds’ recording career was, planned, Cer-
tainly, there had to be luck involved—there is in every success—
but luck doesn’t account for success: planning and quality do.

Curb's faith and the closeness of the producer and the group is
reflected in Olive Osmond's—the group's mother—thoughts about
Mike.

“The ideas were always Mike's. He believed in them, inspired
them and creatively criticized them when they needed it. He's be-

come more than just a producer to us; he's a

thetically pure appearance of the musical act in
the photograph, the producer's statement
could qualify as a put-on. Anyone-would have a
hard time believing that one day the act weuid
become one of the biggest-selling groups in the
industry and the young producer would be the
man responsible for that success. After all, this
was the mid-'60s and Hellywood. The Beatles
and English reck acts dominated the charts
and hair was getting longer by the minute.

Yet, 19-year-old Mike Curb, who had just
formed Sidewatk Productions, wasn't dwelling
on foreign invasiens; he was thinking of the
group in the photograph behind the desk—the
Osmonds.

The Osmond success and the man behind

wonderful friend as well."

The closeness between the group and Mike
did not just develop through joint recording
ventures. Much of it comes from a common
outlook: the Osmonds are Mormons who be-
lieve in the sanctity of the home and family.
They have high meral standards and the snifi-
ing of cocaine and the smoking of grass that is
prevalant in the entertainment industry is alien
to them. Although he is not a Mormon, Curb
has similar feelings and shares a common out-
look about the kind of lifestyle people shauld
have. Thus the two had a common base to start
with and through the years it has developed
into a sound faeundation. ;

Mike based his approach to the Qsmonds'

them is virtually taken for granted. But, with
the Qsmonds, Mike demonstrated every aspect
of the:creative and business genius that has made him unigue:in
the industry. His unwavering faith and keen judgment gave them
their initial hits and then new recording life and longevity when it
appeared Donny's veice-change was going to make things diffi-
cult. It was Curb, too, who surprised everyone not only with the

recording career on three concepts:

(1) The industry was ready for a family-type,
or "G rated, act.

(2) There had never before been a successful act in which the
lead singer was a 13-year-old singing for other 13-year-olds. Cer-
tainly, David Cassidy had achieved success with the same au-
(Continued on page MC-27)

The Osmonds, through Curb’s innovations. are now five different recording acts—(1) Donny, (2) Donny and Marie, (3)Jimmy, (4) Marie-and (5) the Osmonds (group):




| Billboard couldn’t
honor a more

“NATURAL MAN.”
Thanks for my

Grammy Award

for that record.

Lou Rawls

Thank you

for making

“Shaft” possible.

Isaac Hayes

Thank you for my
recording

“The Way We Were”’

Andy Williams

Thank you, Mike Curb,
for the spirit, the en-
thusiasm, and the leader-
ship with which you in-
spired the MGM Records

Division.

Frank Rosenfelt
President, MGM, Inc.

“American Bandstand”
1s a legend in the music
business—and so are
you, Mike. Thanks for
writing the
“BANDSTAND'’

theme song.

Dick Clark

Congratulations on
a well -deserved tribute.

With much affection,

Steve & Eydie




" “All the ideas
and directions
for the Osmonds
were Mike’s”

—Olive Osmond

The Osmonds' television ca-
reer began more than a
decade ago on the Andy Wil-
liams' Show and now they
appear as regular guests
on brother Donny's and sis-
ter Marie's network effort.
**The most talented group in
America' is the way Mike
described the Osmonds when
he first met them in the
mid-60s.

Best Wishes Mike—

We’re Glad You Caught Our Act!

The Hues Corporation

and

Producer
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GERNHARD-SCOTTI ENTERPRISES

is proud of its Success with

WARNER / CURB RECORDS

THE BELLAMY BROTHERS
“Let Your Love Flow”

No.1- a world-wide smash,
and more coming!

THANKS MIKE FOR YOUR 1
CONTRIBUTION TO MY SUCCESS

SE——

JIM STAFFORD '

S
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for a great job in

S
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We can’t CURB our feelings. We love

ya, Mike! We can’t present you with a
Grammy, an Oscar, or a Tony award; but
in behalf of Brother Bill and Brother
Karl, we can present to you the Golden
MIKE Award.

Someone once wrote “Make new
friends, but keep the old; these are silver,

BN
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producing Hero’s first but those are gold.” We consider your
Mercury album. friendship a Golden One.
Looking forward to J’{.,
. . . 2
working with you in Brother Bill Lowery and 3
the future. The z
\ Brother Karl Engemann Lowery 3
8. raup 3
Jmercury of Mgsnc Publishing 'E
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M'KE CURB PHONOGRAM INTERNATIONAL B.Y,
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“Mike— To Mike
Mike
{ ’ .
We Love Youl! e A Fine
z anks an my very
£ | Ploase turm 1o the “Prorecc | and Talented
oS el ot sl | et 1o the very best. :
Services column of this issue’s
classified page for the rest of our Human Belng'
message.) !
Jerry Styner |
Al Kasha |
| & |
Pat Boone Joel Hirschhorn |
and family”’ |
f S

TO MIKE CURB

OUR WORLDWIDE
BEST WISHES

‘Wioe. ({HHE) INTERSONG

APOLYGRAM
COMPANY

ﬁ
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In appreciation
for making my
FIRST RECORD

~an
International
Top Ten Hit.

Shaun Cassidy

Thanks forletting
us be a partof

the Mike Curb Family.

LARRY GROCE

Pat & Randy Nauert
Peaceable Music

New address;

3525 Encinal Canyon Road
Malibu;California 90265
Phone(213)457-4405

"Work is love

made visible.”

KEN
NOILLA
CHERYIL
IBIAINIE
DOUG
FRED
FRANCIS

I’'ve Enjoyed The
Success We’ve Had
Jogether~But More

Than That, Your
Friendship.

My Best,
Sonny James

S¢-oV
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“You can be good
at both and you
don’t have to
sacrifice one

for the

other”

“All For The Love Of Sun- =
shine"” was one of Hank Wil- N\
liams' biggest hits for Mike while
Curb headed-MGM. .

e

Theoretically, no two musical forms are farther apart than the sound of coun-
try and the soul of r&b, yet Mike Curb has managed to not only bridge the gap
between the two but register phenomenal success in each as well.
Curb does not pretend to be an expert in either, but he is a master
blender and his country and r&b accomplishments are measures of
his feel and ability to find and combine the right ingredients for
the production. Lou Rawls' *Natural Man'' and Hank Williams A
Jr.'s “All For The Love Of Sunshine'" are prime examples
of the Curb expertise. Both were produced and became Lou Rawls had one of
hits under Mike's guidance when he was president his _biggest successes
of MGM Records. with Curb at MGM ""'h"his
Although the success he had with country Grammy"Award winning “Nat-
while with MGM is fairly common knowl- ural Man. T
edge, few realize the equally significant T
accomplishments he had with r&b.
For example, it was Mike who
brought Lou Rawls to MGM in \
1972 and provided the . Civic ac-®
right creative environ- . tivities have '\
®. ment for “Natural Erown more im- \
% . (Continued on page portant to Mike.
MC-28) Last year, he spent
nearly half his time at
meetings, on behalf of non- \
profit and civic groups. Here he
addresses ‘an audience on behalf of
.Junior Achievement, a favorite project.

v

Mike and Mel Tillis have joined

forces on numerous occasions
; for successful cauntry
1 ) recordings.

[ Richie Havens was another
MGM winner.

 Long-time friend Eddie (8
~ Arnold left RCA after nearly '
30 years tojoin Curb at MGM.

Curb was one of the first torec-
| ognize the potential of The'
Sylvers who had three
consecutive hits at. -




wsSTnona viastermina

o Cominued from puge MC-18

dience, but Cassidy was older than Donny, and Mike felt if the
Osmonds hit then Donny and his fans could grow up with each
other. He would never have lhe problem of outgrowing his
fans as Cassidy did.

(3) The selection of the right material. To Mike this meant
taking songs that had been proven (by being previous hits)
from the past and re-recording them. This, in Curb's view,
made the difficult selection of material much easier. It took a
lot of the guesswork out of recording, Because they were pre-
vious hits qualified them as potential vehicles for Donny. But,
even more important to Mike was “the lyrical content. Songs
like ‘Go Away Little Girl,’ which had been a hit with Steve Law-
rence; 'Too Young,” by Nat Cole; and ‘Puppy Love' by Paul
Anka were selected because they said something to Donny's
13.year-old audience." Today, as he looks back on the Os.
mands' career, those three songs stand out as key elements
in the group's success.

Itis common knowledge that the Osmonds' first hit, "One
Bad Apple," was recorded in Muscle Shoals by Rick Hall, an
extremely successful producer. But what isn't known is the
behind-the-scenes activity of Mike Curb to get Hall and that
first song recorded. Up until the Osmonds came to Curb, they
had had a series of unsuccessful label affiliations. They were
known from the Andy Williams television show, but that
natoriety did nothing for their sales. Curb's idea was to take
them to Muscle Shoals, record them with Rick Hall and utilize
an entirely different concept than the harmonious-type disks
they had been releasing. Getting Hall and Osmonds together
was almost as difficult as getting Republicans and Democrats
to see eye-to-eye on every issue. Hall wasn't interested. He
had a full recording slate and the Osmonds were not exactly
the most exciting act around.

Mike, however, would not give up. He flew to Muscle Shoals
and virtually kidnapped Hall and flew him to Las Vegas to see
the group perform live. The same talent and magic which had
captured Mike's imagination five years before did the same
with Hall. In a short time the group was in Muscle Shoals and
“One Bad Apple'” was on the way to the top of the charts.

Interestingly, many in the industry thought the disk was the
Jackson 5. Even some program directors were confused and
“'One Bad Apple" actually got r&b airplay. Some said that all
Curb did was to copy the J-5 and whal was so great about
that? In answer, others have posed the question: *'Well if it
was that simple, why didn't somebody else think of it before?"!

Nevertheless, “"whether you liked the approach or not,"
Mike says, “it was certainly better than the barbershop quar-
tet sound they had been making on records.” The approach
was an example of Curb's keen judgment about the market
and what it would buy. In an industry full of brilliant; creative
oeople the marketing aspect is often overlooked, as it was in
the case of the Osmonds before Mike came along.

More than any group, Mike has shaped the Osmonds' ca-
reer. From the “‘One Bad Apple'" hit to a succession of athers.
Vany predicted that once Donny's vaice began to change the
Jsmonds would be through. But, Mike had prepared for the
/oice change and devised several clever innavations. One was
stockpiling future singles. This would enable Donny to go
‘hrough the voice change cycle without the pressure of having
‘0 record.

Mike's accomplishments with Marie's career are often
:aken for granted, too. He sent her to Nashville to record a
sountry tune “‘Paper Roses" with Sonny James, which not
nly became a country hit but a giant pop hit as well,

Mike could.easily have utilized a pop-song in Marie's first
sessions but he didn't. And, it wasn't just by chance that he
sent her to Nashville for a country record. “The market was
‘looded with Osmond rock product and records by other simi-
ar acts. To record Marie in the same vein would have brought
is to a situation in which one Osmond record was competing
vith another for airplay. There's only so much product of one
ype that a station is going to play and producers have got to
ealize that. Realistically, we would not have had much chance
vith Marie if we had started in the pop market."

Later he paired Donny and Marie on "Leaving It All Up To
‘ou," the song that not only became a big hit but also started
he Donny and Marie “team'" on the road to their own net-
tork television show.

As a result of his careful analysis of the market, the Os-
onds now have five recording acts—the Osmonds (group),
lonny, Marie, Donny and Marie and Jimmy Osmond, the
ungest in the family. The Osmonds have not only grown
‘ith their audience but expanded it as well.

None of this, however, wauld have happened if it wasn't for
he persistence of Mrs. Osmond. From the moment she met
‘urb she was "“terribly impressed.” Mike never tried to sell
imself, however. As he does frequently, he offers assistance
nd then it's up to you. Mrs. Osmond finally decided she
ranted Mike to cut the group. But, as many have discovered,
.often takes more than one phone call running him down. |
ranted Mike to work with the kids and called a number of
mes but had trouble reaching him because of his travels. |
on't know how long it took, but finally | did.” And, in Mrs.
ismond's opinion, Pacific Telephone never performed a
1ore valuable service.

PUBLICATIONS
A
GAe INCORPORATED

and
the

AcuffRose
(sompanieg
around the world

Congratulations On Your Tremendous Success
Congratulations To A Talented Individual
Congratulations To A Gentleman
Congratulations To A Great Friend

ALL THE ACUFF ROSE
AND
HICKORY RECORDS FOLKS

947;%20

2510 Franklin Rd. © Nashville, TN 37204 o (615) 297-5366
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HUB And Country

® Continued from page MC-26

Man,” one of Lou's biggest hits and the song that captured a
Grammy for "r&b record of the year."

It was also Mike who negotiated a highly complex arrange-
ment with Al Bell (then of Stax) in which Isaac Hayes did
“Shaft” and the marketing of the LP was a joint MGM/Enter-
prise Records venture which Mike and Bell put together. The
Curb idea to utilize Isaac in the film wound up earning an
Academy Award for the track,

Mike was also responsible for Richie Havens' *‘Here Comes
The Sun'* and the signing and recording of The Silvers who
had three hits for MGM under his guidance.

At the same time, Curb was making MGM's country depart-
ment the hottest in the industry. At one point. three of MGM's
artists—Hank Williams Jr., Mel Tillis and Billy Walker—occu-
pied the No. 1, 2 and 3 spots on the country charts.

Wherever Mike has gone he has attracted a following of
both country and r&b artists. Eddy Arnold left RCA after
nearly 30 years to join Curb at MGM as did Lou Rawls who was
with Capitol. Both Billy Walker and Don Gibson came to MGM
as well.

Probably one of the best examples of Curb's ability to blend
country and r&b came when he left MGM and, at the request
of Berry Gordy, formed Hitsville, Motown's first label venture
into the country field. With Hitsville came T.G. Shepard who
has had seven top 10 country tunes for the label. Mike also
negotiated the agreement between Acuff/Rose’s Hickory la-
bel and ABC. Curb participates in production when the need
arises, acts as a consultant and shares in the profits.

Two of Warner/Curb's 10 artists are country-oriented with
distinct possibilities of crossover. Jim Stafford, while with
Curb at MGM, cut “‘Spiders And Snakes," both a country and
pop hit. Hank Williams Jr. will have his first Warner/Curb LP
out in late March. R&B will be represented as well with the
Hues Corporation and its first album for Warner/Curb in
April.

One of Mike's projects which he is particularly enthusiastic
about is Tompall Glaser, a contemporary country act being
produced by Ken Mansfield. Glaser, who worked with Waylon
Jennings and Willie Nelson on "Outlaws," just completed his
first album with Mansfield, “Tompall Glaser And The Outlaw
Band." which ABC is releasing through Mike's company.

Then, of course, there was Marie Osmond’s first hit, a coun-
try tune, “Paper Roses," which went No. 1 for Mike. And, the
Donny and Marie pairing, *I'm Leaving It All Up To You," an-
other tune which was both a country and pop success.

In discussing country and r&b, Mike seldom separates the
two. He 1s equally enthusiastic about both and anxious to dis-
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you can understand the music. | don't believe that,” he says.
""All music has one common denominator—an important in-
gredient called the consumer. What a producer or head of a
label has to do is put himself in the consumer's place and try
tovisualize the type of record he (or she) would like. The prob-
lem with our industry is that many executives are not capable
of subverting their egos,

“Certainly, when our company deals with country, rock or
r&b, we don't use the same producer for each. What's impor-
tant, though, is getting.the right producer. A label can be suc-
cessfulin any field, and in every field, if it follows those steps. |
think a good example is MGM. When | was there if someone
looked at the country chart and saw the amount of records we
had on it, they might immediately peg us as a country-ori-
ented company, At the same time, if they looked at the r&b
chart, they might put us in that category. The point I'm trying
tomake is that you don't have to sacrifice one for the other."

In essence, the way Mike regards music is that "it's all inter-
national. We've all heard the cliche about music being the one
international language there is. That's true. The problem is
that you've got to believe and practice that belief."

If others haven't, Mike Curb certainly has. His international
success with acts rivals that of his achievements with country
and ré&b acts. Curb's particularly proud of the success he's
had with his Mike Curb Congregation on the international
level. Aside from the concerts, the group has had eight LPs
that were hits in Japan and “Burning Bridges'’ was—and still
is—the biggest-selling international single in South Africa.

The Bellamys' “'Let Your Love Flow' was Warner's biggest
hitin West Germany. It occupied the No. 1 spot in that country
for nine consecutive weeks. Equally as successful was the
Four Seasons' *“December 1963" in England.

For Capitol, Mike produced Al Martino's “*Volare,” a No. 1
hit in both Italy and Belgium. Sammy Davis Jr. who had his
biggest domestic hit with **Candy Man,” hit it internationally
when Mike produced *Baretta's Theme"' with Davis for 20th
Century. The tune came up No. 1 in both Holland and
Sweden.

Then, of course, there is Curb's major international accomn-
plishment—the Osmonds, who have become Polygram Inter-
national's biggest-selling act.

Whether it is country, r&b, international—or whatever—
Curb has never been stopped by barriers. "'That's one thing
this industry has over all others. There are no barriers. All that
counts is making the right record for the right market."

And, by all indications, Curb certainly can.

CREDITS
Editor, Earl Palge. Written by Ron Tepper. Art design, J. Danle! Chap-
man and Kim Bucknam.

Musical Chemastry

® Continied from page MC-10

you talk to them about it. But they do understand things like:
98-cent record costing $1.29. That's really how we explaines
the OPEC price rise to them. We used terms they would under
stand. As far as explaining the controversy between govern
ment regulations and free enterprise we used a simple e
ample. | asked the question ‘How do you feel about not havin;
any phonograph records in 19782 With continued gavern
ment interference that could happen. Maybe they don't ur.
derstand environmental impact reports and the myriad ¢
other regulations which a business has to follow, but they d
relate to something that is going to affect them."

Mike's involvement in civic affairs is not something nev
He's been doing it since his MGM days. In the midst of all th
controversy over his drug stand, he quietly recruited some ¢
the best known artists in the industry and put together
series of anti-drug spots which MGM distributed free to mor
than 1,000 radio stations. Another of his interests has bee
the United Negro College Fund where he's been an activ
fund-raiser and participant for several years. Mike's viewpoin
has always been relatively conservative but that has nc
stopped him from seeing and talking to liberals in regardst
their
positions.

“The great thing about this country—ijust like this indus
try—is that we can all differ and yet each one of us has th
right to present his (or her) viewpaint. This country has give
me a great deal and I'm trying to repay it in some way throug
my civic activities. | think more of us in this industry, am
ather industries as well, should be doing the same if we hop
to preserve and perpetuate what we have."

Does he have political ambitions?

Perhaps. There are many who are trying to talk him int
running for a high California office next year. Whether or na
he does remains to be seen. For the present, Mike's prime
thrust remains twofold: his production company and the
building of the Warner/ Curb label. 'l think," he says, "we
have a long way to go before the praduction company and the
label become what they should be. Hopetully, in the not tco-
distant future, we'll have a production company and a label
that are noted for a broad based appeal, and not for any one
particular type of music. There's no reason why you can't
have success with every type of music. All it takes is the right
song and the rightingredients and you can have a hit with any
artist in any area, That's the kind of organization we're trying
to build.”

(
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Congratulations

On Your
Past Achievements
And All Our Best
For The Future

With Love,

Micheline and
Max A. Keller

Interplanetary Pictures, Inc.

Beverly Hills, Ca.

Mike,

You’re beautiful!
You're the greatest!

Nick Sevano
Henry Sanicola Jr.
Eddie Shaw

Barton Music/Maraville Music

HAMOUS
MUSIC
Salutes

MIKE
CURB

Mike, what can we say...
ABCRecords
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MC-2

You've always been

a good friend . . .

N
THANKS, MIKE!

Your many talents have put Crown
International Pictures on a high note with

THE POM POM GIRLS and DEATH RIDERS Allen Stanton
In Release March 31st: THE VAN

\Wdr

""‘Zt’: 292S0. LA CIENEGA BLVD., SUITE 306, BEVERLY HILLS, CALIF. 90211
RSS2

THANKS . ..
“THE CANDY MAN”’

SAMMY DAVIS, JR.




| Btl1 SCOTTI PROMOTION

h bratefully Thanks
T1IKE CURB

tor Being s first Believer

L

A DIVISION OF SCOTTI BROTHERS ENTERTAINMENT @
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the world Here they are welcomed to Japan for the
beginning of a tour. The group has released 8 LPs
in Japan and is one of the most popular foreign groups to
appear there. It has made numerous television ap-
pearances and also. did a ""command performance"
at the White House. It's Top 10 single, “Burning

Mlke, Eydie Gorme and Sieve Lawrence became fast friends at MGM where Mike and Eydie combmed talents
for Oscar-nominated song, "It Was A Good Time'' from “Ryan’s Daughter."”

Warner/Curb Label

® Continued from page MC-14

sensus is in the picking of single records for release. Without a
doubt, his judgment in this area is the match—and probably
superior to—most people in the industry. His feel for the right
release isn't the result of any particular schooling or experi-
ence. It comes right down to that controversial element, “gut
reaction." While many executives have done well in this area,
few can match the consistency or the track record he estab-
lished and cantinues to maintain with the Osmonds plus the
exceptional results he's had in a relatively short period with
Warner/Curb. For example, how many labels would have ac-
quired a master by a little-known singer, Larry Groce, to a nov-
elty-tune titled “Junk Food Junkie," which turned into a Tap
10 record.

“Mike has the ability to identify with the consumer and
think like one,"" is the theory of one of Curb's close associates.
*“Teo many record company executives and producers forget
the consumer. All they consider is what they like and how
good the song sounds in the studio." Or, as Casey Kasem puts

*Mike stays on top of musicand as a consequence he's had
more remake hits than anybody | know of in the industry.
There's nobody as successful at pulting a new dress on an old
record as Curb. That's part of his genius."

Mike and Al Bell (then of Stax) negotiated complex

agreement which gave MGM its participation in the

soundtrack ‘‘Shaft”" and through it the extraordinary
talents of Isaac Hayes.

Bridges,” won an Academy Award nomination.

A. SCHROEDER INTERNATIONAL LTD.
U &MZWM//&éé you for 4%%
do /mz Z, I mé/% m/ do W

RUBBER BALL
AT THE HOP
SIXTEEN CANDLES
THIS DIAMOND RING
* PLAY OUR LOVE’S THEME

Snen ancl A,

JANUARY MUSIC CORPORATION —SEA:LARK ENTERPRISES, INC. —ARCH MUSIC CO. INC.
SA-VETTE MUSIC CO.—PAST, PRESENT & FUTURE PRODUCTIONS INC. —MATNSTAY MANAGEMENT CORP.

WEST.COAST OFFICE:'9000 SUNSET BOULEVARD / LOS ANGELES, CALIFORNIA 90069 / (213) 274-7351

25 WEST 56th ST., NEW YORK, N.Y. 10019 / (212) 582-8810
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Mike

Your 33s and 45's
have all been really great,

But we all know your biggest hit
will be in’78




Best Wishes,
Mike . . .

Terry Melcher

Dear Mike,

You're not only a
great producer,

but a great
[riend.

Russ Regan

Mike,

You’re talented
and friendly.

Need a couple
of partners?

Lambert & Potter

IN APPRECIATION

your friend

Ed Leffler




WEA
INTERNATIONAL
SALUTES AND THANKS
MIKE CURB
FOR HIS TOUCH OF GOLD
AND AWORLD
FULL OF SUCCESSES.
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HANKS FOR BELIEVING

i

Bob Gaudio & Frankie Vall




